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EXPANDED SUMMER 2010 SAN FRANCISCO INTERNATIONAL GIFT FAIR TO FEATURE MORE NEW RESOURCES, NEW BUSINESS OPPORTUNITIES, NEW SURPRISES

ATLANTA, GA (April 6, 2010) – Western region retailers might be  surprised to find out that the San Francisco International Gift Fair is now California’s largest gift show.  As the style-setting marketplace where the hottest design trends and movements start and evolve, the show returns July 31 – August 3, 2010 to the Moscone Center for its summer edition with more than 1000 booths filled with new resources and cutting-edge designs, as well as a full roster of buyer services that promise to help retailers restock their shelves and gear up for the fall and winter holidays. 

“Our team is working hard to expand the SFIGF offerings and the results are paying off as top-name manufacturers return to the show, along with more and more innovative newcomers.  As a result, the summer show will be the largest edition in recent years,” explains Doug Miller, president, Urban Expositions.  “And, we’re buying down hotel rates for buyers, as well as offering a full roster of other services and amenities to bring them a truly comprehensive, cost-effective buying experience that we hope will be a pleasant surprise for retailers.    

Among the highlights for the July 2010 San Francisco International Gift Fair:

TRENDS SHOWCASE
Retailers can explore more resources than ever before from 600 companies representing more than 3,000 plus top name manufacturers and innovative newcomers.  To maximize buying schedules, all exhibitors will be featured in seven easy-to-work categories on the show floor, including: Accent on Design®, General Gift, Handmade®, Home & Garden, Museum Source®, Treasures to Go (cash and carry) and Vintage Collection. 


THE LAUNCHING PAD
The Launching Pad is a brand new product preview area that will provide buyers a one-stop resource for discovering some of the wonderful lines on the show floor, this display is also packed with quick merchandising ideas retailers can take back to their stores.

ONSITE BUYER SERVICES
The San Francisco International Gift Fair offers a full roster of buyer services including:

Free Business Building Educational Programs

The July edition will bring together a full roster of programs touching on some of the most important trend and business development issues today.  All registered buyers are invited to attend these free educational seminars.  Programs include:


SATURDAY, JULY 31, 2010
Running a Social Media Strategy for Your Retail Business in an Hour a Day.

Presented By: Lynn Switanowski, President & Founder of Creative Business Consulting Group
2:00 PM – 3:30 PM


                                                                                 (more)
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Program Description:
Social Media is a way to connect with your customers in real time.  An effective Social Media strategy incorporates all marketing activities of a business.  Effective participation in social media also requires participation on a daily basis to continue to engage and educate your community with new information regularly.  In this seminar, you'll learn how to leverage popular social media networks such as Facebook and Twitter to create and leverage content while minimizing your time involved with social media.  This session will include:

· Tips for creating an effective long term strategy for your social media campaigns

· How to planning guide for a week of social media interactions

· How to utilize time saving tools to improve your time spend on social media

· Tips for engaging repeat visits to your social networking sites

SUNDAY, AUGUST 1, 2010
Creating Financial Success for Your Retail Business. Understanding and Using Retail Benchmarks

Presented By: Lynn Switanowski, President & Founder of Creative Business Consulting Group 
12:00 PM – 1:30 PM

Program Description:
Most retailers know about tracking daily sales. It’s the measure of success versus last year, or last month.  But did you know that analyzing best selling styles and inventory turnover on a monthly basis could increase your bottom line profits by 1 point in less than 6 months?  This seminar focuses on teaching the key retail analytics and benchmarks that drive profit margins for every retail store across America.  Learn how simple changes in how you analyze your business can lead to big profit improvements for your store.


Retail Realities and Trends
Presented By: Margie Johnson, retail consultant and owner of ShopTalk.org

2:30 PM – 3:30 PM

Program Description:
This session is designed to stimulate, educate, and challenge participants regarding the new realities that are facing business owners.  As the business landscape is fast changing, owners must rethink all the rules if they are to successfully compete in the hyper-competitive marketplace.  This session will include an overview of the following:

· Trends that are affecting businesses everywhere (timely examples),

· Key factors shaping the business landscape, including major “hot buttons,”

· Understanding the “E-Gap” and how to manage the customer experience,

· Trends in consumer buying habits,

· Why experience retailing has become a critical success factor, and

· Why target marketing is a survival superlative.

Don’t miss this program – it will inspire you with innovative strategies that target effective ways that owners must embrace change to have a competitive advantage in today’s crowded marketplace.

MONDAY, AUGUST 2, 2010
What are YOUR Customers Saying About YOUR Business?  
Presented By: Margie Johnson, retail consultant and owner of ShopTalk.org
10:00 am – 11:00 am

Program Description:
If you want customers talking positively about your store, it is fundamental that you rethink all the rules associated with your business.  Creating customer loyalty requires a commitment, a strategy, and a discipline.   Are you creating advocates or assassins for your business?   This session shares tactics on how you can use the “voice of the customer” to grow your business.

Topics to be covered include:

· Taking a hard look at your company’s “moments of truth”

· What comprises competitive edge customer service

· Creating loyalty with today’s fickle consumers

· The S-E-R-V-I-C-E hot buttons

· How to get more customer insight to help grow your business by using simple market research
                                                                         (more)
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· Successful customer retention strategies

· Tips on dealing with difficult customers

· Learning how to evaluate your customer service report card.


Terrific Tuesday 
Take advantage of show specials being offered by participating exhibitors on Tuesday, August 3.  Show specials being offered may include free freight on an order shipped in the continental United States, buy twelve get one free and much more.  A complete list of participating exhibitors will be available at the show registration desk.


Parking Rebate Program Benefitting the San Francisco Food Bank
Bring any three non-perishable food items to the Parking Rebate Desk and receive a $5 transportation credit. Buyers who are unable to bring food items will receive a $3 transportation credit.  

Show Hours

Saturday, July 31              9:00 am – 6:00 pm

Sunday, August 1             9:00 am – 6:00 pm
Monday, August 2
   9:00 am – 6:00 pm

Tuesday, August 3
   9:00 am – 3:00 pm


Hotel Accommodations – Room Rates Starting as low as $79.00
As an added bonus exclusively for qualified buyers, Urban Expositions has instituted a "Buyer Buy Down" Program at select hotels. For the most up to date information on current discounted accommodations, buyers should call Connections at 1.800.262.9947 or visit www.giftshowhotels.com to take advantage of rates starting as low as $79.00.


Buyer Information:

For attendee information or to pre-register, attendees can visit www.sfigf.com or contact Jhana Jordan, Buyer Relations Representative at 678.285.3976 ext. 233 or email jjordan@urban-expo.com or Cece Lee at 678.285.3976 ext. 332 or email clee@urban-expo.com

Exhibitor Information
For exhibitor information about the San Francisco International Gift Fair, contact Shelley Fulghum, show director, Urban Expositions, 1690 Roberts Blvd. NW, Suite 111, Kennesaw, GA  30144. Phone:  678.370.0337 or 1.800.318.2238 ext. 337; Fax:  678.285.7469; E-mail: sfulghum@urban-expo.com.


ABOUT URBAN EXPOSITIONS
Urban Expositions is a leading producer of trade events for the gift, souvenir and resort merchandise industries.

For more information, visit www.urban-expo.com
###

